About Deloitte
Who we are
Deloitte has approximately 286,000 professionals at member firms delivering services in audit &
assurance, consulting, financial advisory, risk advisory, tax and related services in more than 150
countries and territories. Learn more in the 2018 Deloitte Global Report.
Our values
Deloitte is a combination of values, competences and ambitions of its most important and valuable
asset: its people. The reputation and standards of excellence achieved are the evidence of our
continuous search for the best talent.
We are a global brand with a globally shared vision: to be considered a standard of excellence.
The sharing of values and beliefs is what defines and ensures Deloitte´s international alignment.
The keys to our genetic value map are:

Integrity

Commitment to each other

Outstanding value to markets and clients

Strength from cultural diversity
These are the shared values that define us, inspire our professionals and keep them focused on
their true priorities from both a personal and career perspective.
Global figures
At Deloitte we create multi-disciplinary teams in order to implement client tailored solutions that
add value to their organizations.
Our capacity of analysis, strategic reflection and fulfilment is an asset offered by us to our clients
and also serves as a testimony to the standards of excellence that Deloitte constantly achieves.
Approximately 88% of the companies listed in 2018 Fortune Global 500® engage Deloitte’s
services.
Local figures
In Portugal we ranked number one in revenue amongst the Big Four and we hold the largest
market share in tax services for the 250 largest national companies.
Our member firm has more than 2,500 professionals who share common values and motivation
across the Deloitte universe: to become the standard of excellence for our clients.
Initiatives
Deloitte believes in best practices and actively promotes them in the market and among society.
We organize a diverse range of initiatives seeking to mitigate the complexity of business related
issues and reflect on their impact within a social context, thereby contributing towards raising
public opinion as well as creating value for organizations.
Societal Impact
Deloitte has established a global impact management strategy that is tailored to the context of
each member firm. Through the Corporate Social Responsibility area, we seek to achieve the
purpose of Deloitte, to create a relevant impact towards our customers, our people and society.
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